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Who we are...

BizPoland Magazine is the only business magazine for Poland’s foreign investors and in-
ternational business community. In English-language only, the magazine targets Po-
land’s foreign business community — with business feature stories, news, coverage of
key industries, and regional business news from more than 8 Polish cities.

Our high-quality and focused business content — and superb distribution - attracts
more than 15,000 monthly readers.

The magazine is affiliated with BiznesPolska, a leading Polish-language business portal
and publisher of monthly magazine Miesiecznik BiznesPolska.

Content

m Feature story

m News about key industries, such as energy, real estate, manufacturing and export,
finance, transportation, infrastructure development, special economic zones, and
business services.

m Foreign Direct Investment in Poland — news and profiles

m Regional business news, from Wroclaw, Silesia (Slask), Poznan, Krakéw, £6dz,
Szczecin, and Gdanisk/Gdynia

m Listings of newly-established companies (KRS)

Senior-level personnel changes

m Events coverage (business + social); Business Calendar

Target Market

m Foreign investors — both resident in Poland, and based abroad with current or future
business interest in Poland.

m Expatriate business executives currently living in Poland.

m High-end International Polish executives, who speak English as part of their daily
business responsibilities.

Our readers are foreign business executives, either living in Poland, or traveling to Po-

land frequently for business. They are a highly-attractive demographic, with very high

personal income, key decision-making power at their company, well-educated, and fre-

quent travelers and restaurant patrons.

Distribution

m Direct to Subscribers, Trial Subscribers and VIP 2500

m Kiosks (Empik, Kolporter, Inmedio and Relay) 1500

m Hotels and Business Centres 4000

m Conferences and Events 2000
Total print run 10,000

Advertisers

Based on our foreign and international business audience, we can help advertisers
from these sectors reach this elusive, wealthy, and powerful audience:

m Hotels, Airlines, Car Rentals, and other Business Travel

® Luxury Automotive: fleet managers, car importers, local dealers

m Real Estate, both Commercial and Residential

m Polish cities, municipalities and other governmental institutions seeking to attract
foreign direct investment, as well as sell property and assets via tenders
Restaurants and very high-end shopping

Business services targeting foreign business people
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Advertising Pricing

(All prices are VAT-exclusive):

Type of Advertisement

Full Page

One-Half Page
One-Quarter Page
Back Cover

Inside Front Cover (II)
Inside Back Cover (III)
“Z-gate”

Inserts

2-page spread

Frequency discounts:
6 months = 20% discount
12 months = 35% discount

Pricing for one month

9,500 zt
5,800 zt
3,800 zt
14,800 zt
12,500 zt
10,800 zt
19,500 zt
3,800 zt
15,800 zt

Advertising Reservation Deadlines:

2009

Contact Details:

al. Jerozolimskie 123A;
02-017 Warsaw

tel.: 022 437 9700;
fax: 022 437 9701

Advertising
Craig Smith
csmith@bizpoland.pl
mobile: 604 144 769
Thom Barnhardt

tbarnhardt@bizpoland.pl
mobile: 605 776 000

Edition Reservation deadline Materials deadline

May 17 April 22 April

June 25 May 29 May

July/August 25 June 29 June

September 25 August 30 August

October 25 September 30 September

November 25 October 30 October

December 25 November 30 November

Internet Advertising:

Internet advertising options available through:

www.BizPoland.pl

Ad sizes Tech specs

p— Color space: CMYK only
v V Files: tif saved at 300 dpi resolution; or
.eps (also .pdf) saved with prior conversion of fonts to outlines
Note: We do not accept files in neither of formats:
.cdr, .ppt, .doc
Design: Pls provide bleed in indicated cases only, and of exact
value. Also it is advisable to take into account respective “safety
H H zone” of bleed's value, next to trim line while maintaining de-
------- sign.
Do not combine neither registration marks nor any other ele-
Fu" Pa'ge Ha'lf Pa'ge Quarter Pa'ge ments whicha are not a part of design within the file
210 X 297 MM (H)210 x 146.5 mm (H)186 x 62 mm
+ 5 mm bleed + 5 mm bleed outside NB no bleed! .
(V)107 x 297 mm (V)91 x 128 mm In case of quetsion pls contact:
+ 5 mm bleed outside NB no bleed! prOdUkCJa@blzpdand'pl

Subscription

Annual Subscription to BizPoland Magazine — 535 pln brutto (7% VAT included)

subscribe@bizpoland.pl

BizPoland.pl



